
•Head of school’s unique role

•Think about audience 

•Appeal to heart and head

•Power of pictures and videos – show as much as tell

•Make value proposition

•What are the unspoken questions that you need to answer (what might I give up if I 

go to Christian school?)

•Power of the group event

HEAD OF SCHOOL AND RECRUITING







•Christ-centered, interdenominational

•Small college town near global opportunities

•Excellent liberal arts and professional programs

•Personal education with amazing results

•Growing in resources

JOHN BROWN UNIVERSITY IS . . .



JOHN BROWN UNIVERSITY IS . . .
• Total students: 2,686

•1,365 traditional undergraduates

•336 concurrent enrolled  

•305 working adult undergraduates

•680 graduate students

•40 different states, 37 different countries

•357 fulltime staff and faculty

•97 years



CHRIST-CENTERED



•How might you represent your Christian 

mission?

•Chapel

•Mission trips

•Service projects

•Academics



ENGINEERING AND 
CONSTRUCTION 
MANAGEMENT



NURSING



GRAPHIC AND WEB DESIGN
DIGITAL CINEMA
PHOTOGRAPHY



ELEMENTARY
EDUCATION



FAMILY AND HUMAN
SERVICES



SODERQUIST 
COLLEGE OF 
BUSINESS



Biology
BIOLOGY



ENGLISH AND 
ENGLISH EDUCATION



•Do you have unique academic programs?

•Academic support

•Biblical worldview course

•Hands on training

•How can you represent them visually?



SMALL 
COLLEGE TOWN



SMALL 
COLLEGE TOWN



SMALL 
COLLEGE TOWN



SMALL 
COLLEGE TOWN



SMALL 
COLLEGE TOWN



SMALL 
COLLEGE TOWN
GLOBAL OPPORTUNITIES



Source: EMSI (2014

SMALL 
COLLEGE TOWN
GLOBAL OPPORTUNITIES



SMALL 
COLLEGE TOWN
GLOBAL OPPORTUNITIES



•How do you speak about your location?

•How do you make your location an advantage?



GLOBAL OPPORTUNITIES
EUROPEAN ART TOUR



GLOBAL OPPORTUNITIES
IRISH STUDIES



GLOBAL OPPORTUNITIES
NEW ZEALAND
SUMMER STUDIES



GLOBAL OPPORTUNITIES
JORDAN STUDIES



GLOBAL OPPORTUNITIES
JORDAN STUDIES



CHICAGO – KRISTIE MOERGEN AND CASSIE ISAACSON



ATLANTA – FRANK HUEBERT



GUATEMALA – JOE WALENCIAK & JEFF TERRELL



•Do you have international or off-campus 

opportunities? 

• Foreign exchange students, missionary kids, 

mission trips, service projects  

•How do you give your students a “global” 

perspective?



ENACTUS
(SIFE)



REYNOLDS
GOVERNOR’S CUP



JBU
EAGLENAUTS



JBU
EAGLENAUTS



Brad Johnson
Georgetown Law School Salina Adolph

University of Arkansas Law 
School & Clinton School of 
Public Service Hannah Meyers

University of Oklahoma 
Health Sciences

McKenzie Raub
University of Arkansas Law School

Krista Gay
Brooklyn Law School

Sarah White
Memphis Teacher Residency 
Union University

Sara Whitlock
Carnegie Mellon & the 
University of Pittsburgh

Walker Martin
Baylor University

Eric Seevers
John Brown University MBA

Krizana Saucedo
John Brown University Counseling

GRADUATE AND
PROFESSIONAL 

SCHOOLS



SCIENCE GRADUATE 
AND PROFESSIONAL 

SCHOOLS





MARQUITA SMITH
FULBRIGHT SCHOLAR 
GHANA





CHARLES PEER





•How do you show academic results?  

•College placement records, show pennants from 

colleges at which your students were accepted? 

•Charts with Average ACT/SAT scores?

•Individual awards  



NEW YORK TIMES
FIRST DANCE



PRIDE AND 
PREJUDICE











OUTDOOR ADVENTURE CENTER



FUTSAL COURTS



•How do you highlight your co-curricular 

activities? 

•Do you need to respond to unspoken questions 

(what is there to do in Siloam Springs?)?



CAMPUS EXPANSION AND RENEWAL



























•How do you convey the resources committed to 

students?

•Facilities?

•Scholarship support? 

•Teachers’ salaries









Value of College Degree



•How do you communicate the value 

proposition?



CHRIST-CENTERED


